U.S. Arts and Cultural Production
Satellite Account: Issue Brief #1

OVERVIEW OF ARTS AND CULTURAL PRODUCTION

In 2013, the most recent year for which estimates are available, arts and cultural production
contributed $704.2 billion to the U.S. economy, or 4.23 percent of GDP.

Six detailed industries emerge as top contributors to the total economic value added by arts
and culture. They are: broadcasting (excluding sports); motion picture industries; publishing
(excluding Internet); arts-related retail trade; performing arts companies and independent
artists, writers, and performers; and advertising services.' (Government, also a top ACPSA
industry, is discussed in the next section of this Issue Brief.)

In 2013, these six industries accounted for 58 percent of arts and cultural GDP.
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Top Contributors to Arts and Cultural GDP: Selected Industries, 2013
(in millions)

Broadcasting $117,447

Motion picture industries $100,119

Publishing $80,369

Retail trade $46,568

Performing arts companies and independent

artists, writers, and performers $36,043

Advertising services $29,336

Data source: Arts and Cultural Production Satellite Account (ACPSA), U.S. Bureau of Economic Analysis.

Government Production of Arts and Cultural Goods and Services

In 2013, government (federal, state, and local) as an industry generated $2.2 trillion in value
added, making it one of the largest sectors in the U.S. economy. Similarly, government is among
the top producers of arts and cultural commodities—in 2013, U.S. federal, state, and local
governments contributed $96 billion of ACPSA’s value added.

For example, in gross output, government produced nearly $3.8 billion in nature park services,
and $836 million in historical site services.” However, the government’s greatest contribution to
arts and cultural production is in educational services, a commodity that describes visual and
performing arts education at public and primary and secondary schools and at public colleges
and universities. In 2013, government provided $95.8 billion in arts education.’
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Government Production of Selected Arts and Cultural Goods and Services, 2013

Goods and services Gross output (millions)
Arts educational services $95,812
Government commodities® $25,999
Nature parks $3,786
Museums $1,291
Historical sites $836
Construction $827
Architectural services $569
Botanical gardens and zoos $397

Yincludes services provided by arts-related federal government agencies

(e.g., the National Endowment for the Arts and the Corporation for Public Broadcasting) and

state and local arts agencies.

Data source: Arts and Cultural Production Satellite Account (ACPSA), U.S. Bureau of Economic Analysis.

Comparing Arts and Culture to Other Sectors of the Economy

The graph below shows value added by arts and culture in comparison with various other
sectors of the U.S. economy.

In 2013, for example, arts and culture’s value added was smaller than that of healthcare (about
$484 billion less) and of retail trade ($263 billion less). However, arts and culture surpassed
construction by $84 billion, and its value added was more than 3 times greater than that of
agriculture.

(The comparisons shown below are not mutually exclusive. For example, arts and cultural
production includes parts of construction—namely the building of new arts and cultural
facilities—and travel and tourism includes related performing-arts spending.)
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Value Added to U.S. GDP by Sector, 2013

(in millions)
Healthcare and social
. $1,188,527
assistance
Retail trade $967,577
Construction $619,869
Transportation and
R $483,529
warehousing
Travel and tourism $454,055
Mining and extraction $441,048
Utilities $270,541
Agriculture, forestry,
& v $225,438

fishing, and hunting

Data source: Arts and Cultural Production Satellite Account, Travel and Tourism Satellite Account, and
Gross Domestic Product by Industry; U.S. Bureau of Economic Analysis.

" Arts-related retail trade includes art galleries, book and music stores, and florist shops. Advertising services
exclude public relations campaigns, and distribution such as advertising fliers.

The figures reported represent arts and cultural value added by industry, which differs from an industry’s entire
value added. For example, ACPSA value added by the publishing industry (580.4 billion) is approximately 40
percent of all value added by publishing in 2013.

i Industry production by commodity is reported as gross output, which is equal to value added plus intermediate
inputs such as utilities and material costs.

il See ACPSA Issue Brief #4.
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